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Abstract

The digital age has brought significant changes in the way people access and process
information. Social media and other online platforms have become a major source of
information and public opinion. This study aims to review the literature on public opinion
formation in the digital age. This study uses the literature review method to analyze
literature relevant to the research topic. A literature review shows that the digital age has
had a significant impact on the formation of public opinion. Social media and other online
platforms have become the primary means for individuals to access information, share
ideas, and exchange opinions. This has led to changes in the way public opinion is formed
and disseminated. The formation of public opinion in the digital age is a complex and
dynamic phenomenon. Social media and other online platforms have an important role to
play in shaping public opinion. A better understanding of the process of forming public
opinion in the digital age is needed to develop effective communication strategies and build
a more democratic society.
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Introduction
Public opinion has an important role in society because it can influence the decisions

and actions of individuals and institutions (Garritzmann et al., 2023). By having accurate
and relevant information, public opinion can help people make wiser and rational decisions,
as well as influence policies and decisions taken by governments and other organizations.
In addition, public opinion can also influence the culture and values of society, as well as
strengthen or influence social and political changes that occur (Jardine et al., 2024; Rhee
et al., 2024). In modern society, public opinion also has an important role in influencing
business and financial decisions. Companies that pay attention to public opinion can
improve their reputation and increase customer trust, while those that do not pay attention
to public opinion can suffer heavy losses (Bayes et al., 2023). Therefore, it is important for
individuals and organizations to pay attention to public opinion and influence that opinion
in an ethical and transparent way. Thus, public opinion can be an effective tool in
influencing better decisions and actions in society (Wlezien, 2019).

The changing media landscape in the digital age has had a significant impact on the
way we access, consume and share information. Technologies such as the internet, social
media, and mobile devices have changed the way people access real-time breaking news,
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participate in content creation, respond through comments, and quickly share information
with others (Garritzmann et al., 2023a). Thus, traditional mass media such as television,
newspapers, and radio have experienced a decline in advertising revenue, forcing them to
look for new ways to generate revenue(Bremer & Burgisser, 2023)

Changes in media consumer behavior have also become a significant phenomenon
in the digital age. Consumers can easily access the latest news in real-time, participate in
content creation, provide responses through comments, and quickly share information with
others. This has created major challenges for the mass media, threatening existing business
models and forcing the media industry to adapt quickly(Sutrisno, 2023). In recent decades,
rapid technological change has changed the way people access, consume, and share
information, making traditional mass media have had to adapt quickly to stay relevant.

Furthermore, digital media exerting influence on the formation of public opinion has
become very significant in today's digital era. Digital media such as social media, news
websites, and blogs have become the main source of information for people, giving them
wider and faster access to share information and participate in discussions (Polizzi, 2023).
Thus, digital media has great power in influencing public opinion and views, especially
through repeated and continuous reporting, as well as through the presentation of certain
points of view in their reporting (Khrais & Gabbori, 2023a). The use of digital media in
political campaigns has also increased its influence in shaping public opinion. Political
candidates use social media platforms to disseminate campaign messages, interact with
voters, and build their support base (Tkacova et al., 2023). Thus, digital media allows
candidates to be more effective in reaching a wider audience and influencing public
opinion. In addition, the technology of processing data and targetting advertisements is also
used more sophisticatedly in targeting potential voters, expanding reach, and increasing
campaign effectiveness (Garritzmann et al., 2023b)

However, the influence of digital media can also have a negative impact if it is not
used in an ethical and transparent way. The spread of inaccurate information or hoaxes
through digital media can influence unwise decision making and increase communication
gaps in society (Alenezi, 2023). Therefore, it is important for digital media to maintain the
quality of the information presented and to ensure that the information disseminated is
accurate and balanced. Thus, digital media can continue to play an important role in shaping
public opinion effectively and ethically (Bearman et al., 2023; Turyadi et al., 2023).

In the digital era, how is the process of forming public opinion influenced by the use
of digital technology and social media? Does the use of digital technology and social media
affect how people obtain, evaluate, and use information, and how they evaluate the
credibility of information sources? In this context, this problem can be discussed through
literature analysis related to digital literacy, literacy skills, and the influence of digital
media on the process of forming public opinions. Therefore, this study aims to review the
literature on public opinion formation in the digital age.

Research Methods
This research uses a literature review approach to collect and evaluate various
literature sources related to social transformation in the digital era. We select relevant and
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up-to-date sources, including journal articles, books, research reports, and other sources of
information that contain information related to social transformation in the digital age. We
also use qualitative analysis to identify and analyze themes and concepts related to social
transformation in the digital age, as well as to understand how the use of digital
technologies affects the process of public opinion formation. In this stage, researchers also
conduct systematic literature reviews to identify the latest trends, important findings, and
the latest developments in virtual sociology studies. We compare and integrate findings
from multiple sources to produce a comprehensive picture of the topic of social
transformation in the digital age. By doing so, we can offer deeper insights into how digital
technologies influence people's opinion-forming processes and how society obtains,
evaluates, and uses information in the digital age.

Result and Discussion
Factors Influencing The Formation of Public Opinion in The Digital Age

Social media has become a very popular platform for sharing information and ideas.
This factor influences how people obtain, evaluate, and use information, as well as how
they evaluate the credibility of information sources. Social media also affects the way
people interact and communicate, as well as how they form opinions on various
topics(Zhang & Chen, 2023). In this context, studies have shown that social media has a
significant impact on the formation of public opinion, including in terms of its influence
on political and cultural opinions. Digital technology has influenced the way society
obtains, evaluates, and uses information. This factor influences the way people interact and
communicate, as well as how they form opinions on various topics. In this context, studies
have shown that digital technology has a significant impact on the formation of public
opinion, including in terms of its influence on political and cultural opinions (Hoang Anh
Tuan et al., n.d.)

The sources of information used in the formation of public opinion influence the way
society obtains, evaluates, and uses information. This factor influences the way people
interact and communicate, as well as how they form opinions on various topics. In this
context, studies have shown that credible and reliable sources of information influence the
way people form opinions, while non-credible sources of information can influence the
way people form inaccurate opinions(Helbing et al., 2023). In addition, political
participation affects the way people form opinions on various topics, including political
opinions. This factor influences the way people interact and communicate, as well as how
they form opinions on various topics. In this context, studies have shown that political
participation influences the way people form opinions, including in terms of their influence
on political and cultural opinions(Timotheou et al., 2023).

Digital literacy skills influence the way people form opinions on a variety of topics,
including political opinions. This factor influences the way people interact and
communicate, as well as how they form opinions on various topics. In this context, studies
have shown that digital literacy skills influence the way people form opinions, including in
terms of their influence on political and cultural opinions(Apeti, 2022).

The Formation of Public Opinion In The Digital Age Towards Civil Society
In the digital age, the formation of public opinion undergoes significant changes. The
presence of the internet and social media has changed the way people get information and

292


https://issn.brin.go.id/terbit/detail/20231012182067329

Indonesia Journal of Engineering and Education Technology (IJEET)
Volume 2 Nomor 2, April 2024 p: 290-297
E-ISSN: 3026-7544

voice their opinions. In the context of civil society, these changes have far-reaching and
profound impacts. Digital technologies allow information to spread quickly and create new
forums for public discussion and debate, which in turn influences the formation of public
opinion as a whole. One important aspect of public opinion formation in the digital age is
wider access to information. The Internet allows people to access various sources of news
and information from all over the world quickly and easily. This provides an opportunity
for people to compare different perspectives before forming opinions. However, on the
other hand, abundant information can also be confusing and cause confusion if not verified
properly.

The formation of public opinion in the digital age has become a very relevant topic
in the context of social and cultural transformation. In the digital age, digital technologies
have influenced the way people obtain, evaluate, and use information, as well as how they
form opinions on various topics. Digital literacy skills influence the way people form
opinions, including in terms of their influence on political and cultural opinions. The use
of digital technology has influenced the way people interact and communicate, as well as
how they form opinions on various topics. In this context, studies have shown that digital
technology has a significant impact on the formation of public opinion, including in terms
of'its influence on political and cultural opinions(Sevignani, 2022).

The use of social media has become a very popular platform for sharing information
and ideas. This factor influences how people obtain, evaluate, and use information, as well
as how they evaluate the credibility of information sources. Social media also affects the
way people interact and communicate, as well as how they form opinions on various
topics(Helbing et al., 2023). In this context, studies have shown that social media has a
significant impact on the formation of public opinion, including in terms of its influence
on political and cultural opinions. In addition, the use of digital technology and social media
affects the way people form opinions on various topics, including political opinions. This
factor influences the way people interact and communicate, as well as how they form
opinions on various topics. In this context, studies have shown that digital technologies and
social media have a significant impact on the formation of public opinion, including in
terms of their influence on political and cultural opinions (Timotheou et al., 2023)

The use of digital technology and social media affects the way people form opinions
on various topics, including political opinions. This factor influences the way people
interact and communicate, as well as how they form opinions on various topics. In this
context, studies have shown that digital technology and social media have a significant
impact on the formation of public opinion, including in terms of their influence on political
and cultural opinions. The active participation of the public in public discussions through
digital platforms also contributes to the formation of dynamic public opinion. Online
forums, social media comments, and digital petitions provide a space for citizens to voice
their views and engage in the democratic process more directly. It can strengthen civil
society by ensuring that diverse voices are heard and considered (Guerra et al., 2017)

Collaboration between technology and civil society can also lead to innovations in
the way information is conveyed and disseminated. For example, citizen journalism
initiatives and collaborative platforms can increase public engagement and provide a richer
perspective in reporting and analysis of social issues. Technology can be a powerful tool to
empower people to form more data- and fact-based opinions (Ramadhani & Prihantoro,
2023). Ultimately, the formation of public opinion in the digital age towards a more
inclusive and knowledgeable civil society requires the cooperation of all parties. By
harnessing the potential of technology and addressing emerging challenges, people can
form more informative, critical, and constructive opinions. This will lead to the creation of
a stronger, democratic, and empowered society.
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Challenges And Opportunities in Managing Public Opinion in The Digital Age

Mengelola opini publik di era digital menghadirkan berbagai tantangan sekaligus
chance. The rapidly evolving information and communication technology has changed the
landscape of how public opinion is formed and disseminated. Organizations, governments,
and individuals must now understand this new dynamic in order to effectively manage
public opinion. One of the main challenges is the spread of false information or hoaxes.
With the speed and breadth of the internet, misinformation can easily spread and affect
people's perceptions. This necessitates an intensive effort to verify facts and educate the
public about the importance of credible sources of information. Governments and social
media platforms must work together to identify and remove misleading content
(Koskelainen et al., 2023)

In addition, echo chambers on social media reinforce the challenge of managing
public opinion (Setiadarma et al., 2024). Social media algorithms often display content that
matches users' views and preferences, thus reinforcing existing opinions and reducing
exposure to different perspectives. This could lead to a polarization of public opinion,
where groups of people become increasingly detached and it is difficult to dialogue
constructively.

However, the digital age also brings great opportunities to manage public opinion
more effectively. Wider access to information allows the public to be more informed about
current issues. Organizations and governments can leverage social media and other digital
platforms to disseminate information directly to the public, enabling faster and interactive
responses to emerging issues (Khrais & Gabbori, 2023b). Digital platforms also enable
broader and inclusive public participation. Through online surveys, digital petitions, and
discussion forums, people can be directly involved in the decision-making process. It
reinforces democratic principles by ensuring that diverse voices are heard and considered
in policy formation.

The presence of influencers and public figures on social media can also be an
effective tool in managing public opinion. They can convey positive and educative
messages to their followers, helping to shape public perception of certain issues. However,
it is important to ensure that they are responsible for disseminating accurate and not
misleading information. Transparency and accountability are key in managing public
opinion in the digital age. Governments and organizations need to present honest and open
information, and answer public questions and concerns quickly and clearly. This will build
trust and reduce uncertainty among the community (Ausat, 2023)

Digital education is an important element in facing this challenge. People need to be
equipped with good digital literacy skills, in order to recognize valid information and avoid
hoaxes. Education programs that focus on digital literacy and ethics of social media use
must continue to be developed and disseminated (Guerra et al., 2017). Ultimately, the
challenges and opportunities of managing public opinion in the digital age require a holistic
and collaborative approach. By understanding digital dynamics and utilizing technology
wisely, we can form a more informative, critical, and constructive public opinion. This will
help create a stronger, empowered, and future-ready society.

Conclusion

From the results of this study, it can be concluded that the formation of public opinion
in the digital era is a complex and dynamic phenomenon. Social media and other online
platforms have an important role to play in shaping public opinion. A better understanding
of the process of forming public opinion in the digital age is needed to develop effective
communication strategies and build a more democratic society. However, challenges such
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as the spread of hoaxes and polarization of opinion have also arisen, necessitating intensive
efforts to improve digital literacy and ensure information transparency. Meanwhile,
opportunities to strengthen democracy through more inclusive and interactive participation
are also increasingly open. Better literacy, transparency, and wise use of technology are key
to managing healthier and constructive public opinion in the digital age.
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